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ABSTRACT

The study was conducted to analyse the changing direction of trade of Indian grapes. Markov chain analysis was employed to analyse the
secondary data collected from APEDA and NHB for direction of trade for the period 2000-01 to 2010-11. The other countries category,
Bangladesh, UK and Netherlandswere the most stable marketsfor Indian fresh grapes and Germany was the most unstable market tending
to loseitsentire shareto other countries. Analysis of thelosses and gainsin market shareindicated, Bangladesh asthe major net gainer. The
results of the Markov chain analysisreveal ed that, Bangladesh, UK, Netherlands, Saudi Arabia, UAE and other countries were important
markets for fresh grapes. India can concentrate on export promotion in these countries to tap the import potential for Indian grapes and
international trade fairs, exhibitions etc., which may be organized to gain knowledge about the quality preference and thereby planned
measures could beinitiated to promote the required quality of grapes of the needy country.
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